PerformLine, the leader in developing and delivering the most advanced marketing compliance monitoring
solutions, analyzed over 22 billion compliance observations from a wide sampling of websites and contact

centers to examine the key compliance trends from January to June.

The percentage of webpages that did not have any potential violations™ nearly doubled from January through

June

in JUN 2014

1%

in JAN 2014

* A Potential Violation is determined by the presence of banned language or absence of required language as noted in the PerformMatch best practices
ruleset database. Language varies by vertical and associated regulations.

The top five terms that triggered the most potential violations per vertical and the most flagged rule categories for
each vertical
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General Misrepresentation (Banned) Offer Inflation (Banned) TCPA Language (Required)

Financial Assistance (Banned) Payday Loans (Banned) Recorded Disclaimer (Required)
Employability (Banned) Urgency (Banned) General Misrepresentation (Banned)
Incentivization (Banned) Endorsement (Banned) Program Outcome (Banned)

Military (Banned) No Barrier to Entry (Banned) Inappropriate Content (Banned)

Only one of the top five education terms that triggered potential violations stayed the same from January to
June 2014
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Comparison of webpages in compliance with Telephone Consumer Protection Act (TCPA) rules for express written
consent and disclosures from October 2013 to August 2014
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. PerformMatch standardizes and automates the discovery,

DA  monitoring and analysis of compliance data from all marketing
. » channels, providing robust business intelligence—allowing
— marketers to assess and mitigate risk.
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